
( or: How I learned to stop worrying and love the cinema. )

brightfish.be

PRODUCTS 2026

EVERYBODY 
LOVES
PRODUCTS
FOR THE BIG 
SCREEN.



Christmas Spring Easter/May Summer Fall Christmas

NL 22/12 Ɖ04/01 16/02 Ɖ22/02 06/04 Ɖ19/04 01/07 Ɖ31/08 02/11 Ɖ08/11 21/12 Ɖ03/01

FR 22/12 Ɖ04/01 16/02 Ɖ01/03 27/04 Ɖ10/05 04/07 Ɖ23/08 26/10 Ɖ08/11 21/12 Ɖ03/01

CALENDAR 2026
Tarif Index 2026 & Index admissions
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37,200

74,400

111,600

148,800

186,000

223,200

260,400

297,600

334,800

372,000

 ÆX³JzX  Tª ´´ ­«´ źǏǏ-ŻǏǑ



SEASONAL INDEX

= school holiday

january february march april may june

ISO-weeks 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26

Cine-weeks 1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26

Rate index 150 120 80 70 80 100 120 110 100 80 70 80 110 130 120 80 110 80 90 60 60 90

Mon 29 05 12 19 26 02 09 16 23 02 09 16 23 30 06 13 20 27 04 11 18 25 01 08 15 22

Tue 30 06 13 20 27 03 10 17 24 03 10 17 24 31 07 14 21 28 05 12 19 26 02 09 16 23

Wed 31 07 14 21 28 04 11 18 25 04 11 18 25 01 08 15 22 29 06 13 20 27 03 10 17 24

Thu 01 08 15 22 29 05 12 19 26 05 12 19 26 02 09 16 23 30 07 14 21 28 04 11 18 25

Fri 02 09 16 23 30 06 13 20 27 06 13 20 27 03 10 17 24 01 08 15 22 29 05 12 19 26

Sat 03 10 17 24 31 07 14 21 28 07 14 21 28 04 11 18 25 02 09 16 23 30 06 13 20 27

Sun 04 11 18 25 01 08 15 22 01 08 15 22 29 05 12 19 26 03 10 17 24 31 07 14 21 28

july august september october november december

ISO-weeks 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 51 52 1

Cine-weeks 27 28 29 30 31 32 33 34 35 36 37 38 39 40 41 42 43 44 45 46 47 48 49 50 51 52 1

Rate index 110 120 100 60 60 70 80 90 120 150 140 120 100 120 150

Mon 29 06 13 20 27 03 10 17 24 31 07 14 21 28 05 12 19 26 02 09 16 23 30 07 14 21 28

Tue 30 07 14 21 28 04 11 18 25 01 08 15 22 29 06 13 20 27 03 10 17 24 01 08 15 22 29

Wed 01 08 15 22 29 05 12 19 26 02 09 16 23 30 07 14 21 28 04 11 18 25 02 09 16 23 30

Thu 02 09 16 23 30 06 13 20 27 03 10 17 24 01 08 15 22 29 05 12 19 26 03 10 17 24 31

Fri 03 10 17 24 31 07 14 21 28 04 11 18 25 02 09 16 23 30 06 13 20 27 04 11 18 25 01

Sat 04 11 18 25 01 08 15 22 29 05 12 19 26 03 10 17 24 31 07 14 21 28 05 12 19 26 02

Sun 05 12 19 26 02 09 16 23 30 06 13 20 27 04 11 18 25 01 08 15 22 29 06 13 20 27 03



LENGTH MATTERS
żThe length of a film should be directly related to the endurance of the human bladder.Ž

Alfred Hitchcock

= Price variation according to the length of the ad
(measured in seconds), with the epicenter set at 30sec.

THE AD LENGTH
COEFFICIENT

ǎǒŽ ǏǍŽ ǏǒŽ ǐǍŽ ǐǒŽ ǑǍŽ ǑǒŽ ǒǍŽ ǒǒŽ ӄǍŽ ӄǒŽ ǓǍŽ ǓǒŽ ӅǍŽ ӅǒŽ

70% 85% 95% 100% 115% 130% 145% 160% 170% 180% 190% 200% 210% 220% 230%

ǔǍŽ ǔǒŽ ǎǍǍŽǎǍǒŽǎǎǍŽǎǎǒŽǎǏǍŽǎǏǒŽǎǐǍŽǎǐǒŽǎǑǍŽǎǑǒŽǎǒǍŽǎǒǒŽǎӄǍŽ

240% 250% 260% 270% 280% 290% 300% 305% 310% 320% 330% 340% 350% 360% 370%



Source:Vertigo Survey / n=5.008 / jul-nov 2023

of the cinema audience is in their 
seatsbefore the movie starts.

of the cinema audience is in their 
seatsbefore the preshow start.87,8%

98,3%

BRIGHTFISH
JINGLE

MOVIE THEATRE
MESSAGE /
MOVIE TRAILERS

TITANIUMSILVERGOLD

FEATURE FILM

BRIGHTFISH
JINGLE

MOVIE
TRAILERS
ǎǍŻ

OUR PRESHOW
Our preshow appears ahead of every movie at the cinema.

Every week, every day, every screening hour.
 ż$ «XªJ FXX¦Žstarts on Wednesday and ends on Tuesday.

The second to last ad
in the Brightfish ad-reel.

S I L V E R

P R E M I U M  I N D E X :  + 1 0 %

The last ad of the 
Brightfish ad-reel.

G O L D

P R E M I U M  I N D E X :  + 2 0 %

A premium position 
outside the
Brightfish ad-reel.

T I T A N I U M

P R E M I U M  I N D E X :  + 3 0 %

PREMIUM POSITIONS*

* Premium Positions are only available for Mission Everyone / Restricted / Families

AD REEL
ǎǍŻ-ǎǐŻ



PEACE OF MIND

*Subject to available space in the ad reel.

żI guarantee it.Ž
Jurassic Park (1993)

MINIMUM GUARANTEE
FOR 2026
With a campaign period of at least 4 weeks, a minimum of 85%
of the estimated contacts (forecast) are offered as a minimum guarantee.*

4 weeks:    85% guarantee

6 weeks:    90% guarantee

8 weeks:    95% guarantee

In case the campaign was not delivered in the agreed campaign period:

Compensation must be included in the same title and format
for the same brand within the current calendar year.

Compensation never takes precedence over booked insertions.

Not applicable to local campaigns.

Brightfish reserves the right to extend campaigns by
Ä° º­ Ǐ ÇXX¦´Ÿ  «É T ´Jz³XXªX«º Z³­ª º|X NӃ X«ºŻ´ ´ TX
must be communicated in advance.



OUR PRODUCTS
Empire Of Light (2022)



MOVIE TAGS

All movies have been divided into
six movie audience categories, creating
J Ӄ­º ­Z °­´´ M Ӄ º X´ º­ NӃ X«ºŻ´ «XXT´Ÿ

GROWNUPS

ADOLESCENTS

HORROR

OLDER KIDS

YOUNG KIDS

ARTHOUSE

THE MOVIE
AUDIENCE
CATEGORIES



THE MISSIONS

EVERYONENO HORRORRESTRICTEDFAMILIESYOUNGSTERSMATURE ART MAINSTREAMLUXURY PRIME NEXTGEN

Within 6 movie audience categories, there are 11 pre-defined Missions.

AN AUDIENCE FOR EVERYONE

Young Kids

Older Kids

Adolescents

Grownups

Horror

Arthouse



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds

Ʀ

PRICE

100

35.000

46 54

1
2

.5
6

9

EVERYONE

This mission will include a broad target audience and wide variety of movies.

From movies for the youngest among us, to genre movies, artsy fartsy stuff and even ethnic content.

Your ad in front of everything and everyone we have to offer.

66

34

BROAD AUDIENCE

49

18%

19%

8%

37%

18%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
the ad campaign prior to
half of the movie titles**.

1 pass = 2 weeks

**chosen at random

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ35.000 Ʀ17.350 Ʀ12.590Ʀ20.600 Ʀ17.650



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds

Ʀ

PRICE

32.550
2

7
.9

4
9

NO HORROR

93

This mission will give you a broad and attentive audience with the exclusion of the horror genre.

BROAD AUDIENCE

49 51

69

31

50

19%

17%

11%

38%

15%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
the ad campaign prior to
half of the movie titles**.

1 pass = 2 weeks

**chosen at random

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ32.550 Ʀ16.130 Ʀ11.710Ʀ19.150 Ʀ16.420



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds

Ʀ

PRICE

20.650
1

7
.1

7
8

RESTRICTED

59

This mission will only be shown to a mature audience,

still making a broad selection of movies available,

but maximizing the exclusion of minors.

18 YEARS AND UP

47 53

68

32

36

50+

25-34y

18-24y

15-17y

35-49y

3-14y 10%

12%

14%

24%

20%

20%



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
the ad campaign prior to
half of the movie titles**.

1 pass = 2 weeks

**chosen at random

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ20.650 Ʀ10.230 Ʀ7.430Ʀ12.150 Ʀ10.420



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

68

2
0

.7
9

8

MAINSTREAM CINEMAGOER

MAINSTREAM

This mission will give you our most loyal audience, blockbusters,

movies with big productions, famous casts and sequels.

The movies we all know and hear about, with a wide range in audience.

30.940

44

47 53

67

33

12%

18%

13%

41%

16%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

HALF TEMPO
NOT AVAILABLE FOR

MISSION MAINSTREAM

Ʀ30.940 Ʀ15.330 Ʀ11.130Ʀ18.210 Ʀ15.610



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

41

5
.7

27

FAMILIES

FAMILIES

This mission will give you a younger audience than average through the sole selection of family movies,

but also their (grand-)parents/guardians/family members will be present.

18.660

69

51 49

68

32

37%

17%

8%

31%

7%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

HALF TEMPO
NOT AVAILABLE

FOR MISSION FAMILIES

Ʀ18.660 Ʀ9.250 Ʀ6.710Ʀ10.980 Ʀ9.410



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

68

1
8

.7
9

9

YOUNG SKEWED / -35

YOUNGSTERS

This mission will give you a younger audience than average through the selection of family movies,

horror movies and popular action and superhero franchises.

30.940

59

49 51

67

33

27%

18%

10%

36%

9%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

HALF TEMPO
NOT AVAILABLE

FOR MISSION YOUNGSTERS

Ʀ30.940 Ʀ15.330 Ʀ11.130Ʀ18.210 Ʀ15.610



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

59

1
7

.1
7

8

OLDER SKEWED / +35

MATURE

This mission will make sure you reach a more mature audience through the selection of specific movies.

:c`^ UcR^R e` Rce R_U S]`T\SfdeVcdȑ Sfe R]d` RTeZ`_ WcR_TYZdVd R_U ^`cV #U`_ȥe W`cXVe e` _fcefcV j`fc Z__Vc TYZ]U$Ȓ

26.850

36

47 53

68

32

5%

17%

14%

44%

20%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

HALF TEMPO
NOT AVAILABLE

FOR MISSION MATURE

Ʀ26.950 Ʀ13.310 Ʀ9.660Ʀ15.800 Ʀ13.540



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

32

1
0

.9
8

1

AFFLUENT AUDIENCES

LUXURY

This mission will deliver an audience in higher social classes, affluent consumer

and value seekers by offering a selection of movies which aim at an older and more premium audience.

14.560

35

48 52

70

30

5%

16%

13%

44%

22%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

HALF TEMPO
NOT AVAILABLE

FOR MISSION LUXURY

Ʀ14.560 Ʀ7.220 Ʀ5.240Ʀ8.570 Ʀ7.340



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

11

1
.9

33

VALUE SEEKERS

ART

This mission will give you a valuable audience, higher social class, well educated and affluent.

Mostly and older audience and slightly male skewed.

Often auteur films, frequently award circuit films, mostly a qualitative selection

5.010

29

51 49

74

26

2%

12%

10%

45%

31%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

HALF TEMPO
NOT AVAILABLE

FOR MISSION ART

Ʀ5.010 Ʀ2.480 Ʀ1.800Ʀ2.950 Ʀ2.530



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

41

1
3

.4
1

4

CORE AUDIENCE / 13-49

PRIME

This mission reaches the heart of the cinema-goers: our core audience.

A wide, yet balanced selection of movies ensures maximum impact. 

18.660

38

47 53

68

32

50+

18-24y

13-17y

3-12y

25-49y

6%

19%

14%

43%

18%



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ18.660 Ʀ9.250 Ʀ6.710Ʀ10.980 Ʀ9.410

HALF TEMPO
NOT AVAILABLE

FOR MISSION PRIME



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

1 Week / 30 seconds / Premium Index included

Ʀ

PRICE

20

1
1

.7
5

0

YOUNG GEN Z / 13-24

NEXTGEN

HYZd ^ZddZ`_ hZ]] T`__VTe j`f hZeY R gZScR_e j`f_X RfUZV_TVȰ e`^`cc`hȥd T`_df^VcdȒ

9.100

41

45 55

66

34

8%

23%

15%

41%

13%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

HALF TEMPO
NOT AVAILABLE

FOR MISSION NEXTGEN

Ʀ9.100 Ʀ4.510 Ʀ3.270Ʀ5.360 Ʀ4.590



LOCAL MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

HAS CHILDREN -15y

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

18%

19%

8%

37%

18%

100

1
2

.5
6

9

BROAD AUDIENCE

This mission will include a broad target audience 

and wide variety of movies.

From movies for the youngest among us, to genre 

movies, artsy fartsy stuff and even ethnic content.

Your ad in front of everything

and everyone we have to offer.

EVERYONE

49

66

34

46 54

50+

18-24y

13-17y

3-12y

25-49y



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

Brussels Galeries 56 2 395 ǑǐӅ Ʀ

Brussels Kinepolis Brussels 700 25 6.433 ǐŸǓӅӅ Ʀ

Brussels Vendôme 140 5 838 ӄǐǍ Ʀ

Sint-Pieters Woluwe Le Stockel 28 1 396 ǑǏǍ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

BRUSSELS

PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

Brain-2Ż ӃӃXÄTKinepolis Imagibraine 280 10 2.178 ǎŸǓǓǓ Ʀ

Jodoigne 2Ż(º­ ӃX 28 1 235 ǎǑǍ Ʀ

Louvain-La-Neuve Cinescope 364 13 2.875 ǎŸǑӄǔ Ʀ

Rixensart Cine Centre 28 1 275 ǏǏǔ Ʀ

Waterloo Wellington 196 7 1.205 ǎŸǏӄǐ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

WALLOON BRABANT

PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

Leuven Kinepolis 196 7 1.642 1.346 Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

FLEMISH BRABANT

PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

WEST FLANDERS

Brugge Kinepolis 224 8 1.441 ǎŸӄǑǐ Ʀ

Koksijde Studio 168 6 1.111 ǐǓǐ Ʀ

Kortrijk Kinepolis 280 10 2.353 ǎŸӅǏǏ Ʀ

Oostende Kinepolis 224 8 1.649 ӅǑǓ Ʀ

Roeselare Cityscoop 196 7 1.199 ӄǓǒ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

Geraardsbergen Focus 112 4 719 ǐǏǍ Ʀ

Gent Kinepolis 336 12 3.107 ǏŸӅǑӄ Ʀ

Sint-Niklaas Siniscoop 224 8 2.256 ǎŸǍǎǐ Ʀ

Zwijndrecht Rubens 28 1 143 ǒӅ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

EAST FLANDERS

PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

ANTWERP

Antwerpen Kinepolis 672 24 7.216 ǒŸǎӄӅ Ʀ

Geel Studio 112 4 1.124 ǏǓӄ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

Genk Pathé 280 10 2.054 ǎŸǍǍǍ Ʀ

Hasselt Kinepolis 364 13 2.849 ǏŸǏӅǒ Ʀ

Maasmechelen Pathé 308 11 2.041 ǒǑǑ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

LIMBURG

PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

Charleroi Pathé 420 15 3.747 ǏŸǑǍǏ Ʀ

La Louvière Stuart 196 7 1.026 ǒǒǐ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

HAINAUT

PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

Jambes Acinapolis Pathé 336 12 2.549 ǎŸӅǒǍ Ʀ

Nismes Cine Chaplin 28 1 100 ǐǐ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

NAMUR

PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

LIEGE

Liège Kinepolis 448 16 4.649 ǏŸǓǒǐ Ʀ

Liège Palace 140 5 1.009 Ǒǐǒ Ʀ

Malmedy Movie Mills 140 5 736 ǐǎǏ Ʀ

Verviers Pathé 224 8 1.573 ǓӅǏ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: EVERYONE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION EVERYONE

LUXEMBURG

Bastogne CineXtra 84 3 425 ǏǏӅ Ʀ

Bouillon Bouillon-Ciné 28 1 165 ǒǍ Ʀ

Libramont Le Totem 56 2 239 ǎӅǏ Ʀ

Marche CineXtra 84 3 415 ǏǎǑ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

HAS CHILDREN -15y

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%41

5
.7

27

FAMILIES

FAMILIES

This mission will give you a younger audience than 

average through the sole selection of family movies,

but also their (grand-)parents/guardians/family 

members will be present.

69

68

32

37%

17%

8%

31%

7%50+

18-24y

13-17y

3-12y

25-49y
51 49



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

Brussels Galeries 56 2 395 ǏǐǑ Ʀ

Brussels Kinepolis Brussels 700 25 6.433 ǏŸǍǎǔ Ʀ

Brussels Vendôme 140 5 838 ǐǐӄ Ʀ

Sint-Pieters Woluwe Le Stockel 28 1 396 ǏǏǑ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

BRUSSELS

PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

Brain-2Ż ӃӃXÄTKinepolis Imagibraine 280 10 2.178 ǔǑǓ Ʀ

Jodoigne 2Ż(º­ ӃX 28 1 235 ǓǑ Ʀ

Louvain-La-Neuve Cinescope 364 13 2.875 ǓӅǐ Ʀ

Rixensart Cine Centre 28 1 275 ǎǏǏ Ʀ

Waterloo Wellington 196 7 1.205 ӄǓǐ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

WALLOON BRABANT

PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

Leuven Kinepolis 196 7 1.642 718 Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

FLEMISH BRABANT

PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

WEST FLANDERS

Brugge Kinepolis 224 8 1.441 ӅǓӄ Ʀ

Koksijde Studio 168 6 1.111 ǎǔǔ Ʀ

Kortrijk Kinepolis 280 10 2.353 ǔǓǎ Ʀ

Oostende Kinepolis 224 8 1.649 ǑǒǏ Ʀ

Roeselare Cityscoop 196 7 1.199 ǐӄǍ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

Geraardsbergen Focus 112 4 719 ǎǓǍ Ʀ

Gent Kinepolis 336 12 3.107 ǎŸǒǎǓ Ʀ

Sint-Niklaas Siniscoop 224 8 2.256 ǒǑǍ Ʀ

Zwijndrecht Rubens 28 1 143 ǐǎ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

EAST FLANDERS

PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

ANTWERP

Antwerpen Kinepolis 672 24 7.216 ǏŸǓǒǒ Ʀ

Geel Studio 112 4 1.124 ǎǑǓ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

Genk Pathé 280 10 2.054 ǒǐǐ Ʀ

Hasselt Kinepolis 364 13 2.849 ǎŸǏǎӅ Ʀ

Maasmechelen Pathé 308 11 2.041 ǏǔǍ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

LIMBURG

PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

Charleroi Pathé 420 15 3.747 ǎŸǏӅǍ Ʀ

La Louvière Stuart 196 7 1.026 Ǐǔǒ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

HAINAUT

PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

Jambes Acinapolis Pathé 336 12 2.549 ǔӅǓ Ʀ

Nismes Cine Chaplin 28 1 100 ǎӅ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

NAMUR

PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

LIEGE

Liège Kinepolis 448 16 4.649 ǎŸǑӄӅ Ʀ

Liège Palace 140 5 1.009 ǏǐǏ Ʀ

Malmedy Movie Mills 140 5 736 ǎӄӄ Ʀ

Verviers Pathé 224 8 1.573 ǑǎǓ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: FAMILIES
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION FAMILIES

LUXEMBURG

Bastogne CineXtra 84 3 425 ǎǏǏ Ʀ

Bouillon Bouillon-Ciné 28 1 165 ǏǓ Ʀ

Libramont Le Totem 56 2 239 ǔǓ Ʀ

Marche CineXtra 84 3 415 ǎǎǑ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

HAS CHILDREN -15y

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%59

1
7

.1
7

8

MATURE

OLDERSKEWED / +35

This mission will make sure you reach

a more mature audience 

through the selection of specific movies.

From drama to art and blockbusters

but also action franchises and more

#U`_ȥe W`cXVe e` _fcefcV j`fc Z__Vc TYZ]U$Ȓ

68

32

5%

17%

14%

44%

20%50+

18-24y

13-17y

3-12y

25-49y
36

47 53



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

Brussels Galeries 56 2 395 ǐǐӄ Ʀ

Brussels Kinepolis Brussels 700 25 6.433 ǏŸǔǍӄ Ʀ

Brussels Vendôme 140 5 838 ǑӅǐ Ʀ

Sint-Pieters Woluwe Le Stockel 28 1 396 ǐǏǏ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

BRUSSELS

PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

Brain-2Ż ӃӃXÄTKinepolis Imagibraine 280 10 2.178 ǎŸǐӄǐ Ʀ

Jodoigne 2Ż(º­ ӃX 28 1 235 ǎǍǓ Ʀ

Louvain-La-Neuve Cinescope 364 13 2.875 ǎŸǎǏǓ Ʀ

Rixensart Cine Centre 28 1 275 ǎǓǒ Ʀ

Waterloo Wellington 196 7 1.205 ǔӄǔ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

WALLOON BRABANT

PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

Leuven Kinepolis 196 7 1.642 1.032 Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

FLEMISH BRABANT

PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

WEST FLANDERS

Brugge Kinepolis 224 8 1.441 ǎŸǏӄǎ Ʀ

Koksijde Studio 168 6 1.111 ǏӅӄ Ʀ

Kortrijk Kinepolis 280 10 2.353 ǎŸǐǔӅ Ʀ

Oostende Kinepolis 224 8 1.649 ӄǒǍ Ʀ

Roeselare Cityscoop 196 7 1.199 ǒǎӅ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

Geraardsbergen Focus 112 4 719 ǏǑǒ Ʀ

Gent Kinepolis 336 12 3.107 ǏŸǎӅǐ Ʀ

Sint-Niklaas Siniscoop 224 8 2.256 ǓǓǓ Ʀ

Zwijndrecht Rubens 28 1 143 ǑǑ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

EAST FLANDERS

PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

ANTWERP

Antwerpen Kinepolis 672 24 7.216 ǐŸǔӄǒ Ʀ

Geel Studio 112 4 1.124 ǏǎǏ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

Genk Pathé 280 10 2.054 ǓӄǓ Ʀ

Hasselt Kinepolis 364 13 2.849 ǎŸǓǒǐ Ʀ

Maasmechelen Pathé 308 11 2.041 ǑǎǓ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

LIMBURG

PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

Charleroi Pathé 420 15 3.747 ǎŸӅǑǏ Ʀ

La Louvière Stuart 196 7 1.026 ǑǏǑ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

HAINAUT

PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

Jambes Acinapolis Pathé 336 12 2.549 ǎŸǑǎǔ Ʀ

Nismes Cine Chaplin 28 1 100 Ǐӄ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS

NAMUR

PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

LIEGE

Liège Kinepolis 448 16 4.649 ǏŸǎǎǏ Ʀ

Liège Palace 140 5 1.009 ǐǐǑ Ʀ

Malmedy Movie Mills 140 5 736 ǏǑǍ Ʀ

Verviers Pathé 224 8 1.573 ӄǍǍ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



LOCAL Mi: MATURE
basic rate: 30sec / 100% / 1 pass

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

LOCAL MISSION MATURE

LUXEMBURG

Bastogne CineXtra 84 3 425 ǎǓǒ Ʀ

Bouillon Bouillon-Ciné 28 1 165 ǐǔ Ʀ

Libramont Le Totem 56 2 239 ǎǐǔ Ʀ

Marche CineXtra 84 3 415 ǎӄǑ Ʀ

CITY CINEMA #PROJECTIONS #SCREENS #SEATS PRICING



MOVIE MATCH

YOUR AD CAMPAIGN EXCLUSIVELY
PRIOR TO THE MOVIE OF YOUR CHOICE.

MOVIE MATCH
Advertise along a specific movie that fits your brand 
and reach the audience that you want to appeal to.
Any movie can be bought as a Movie Match.
(with a guaranteed reach)

Your campaign will be present in the last third of 
the ad reel (prior to the movie match).



MOVIE MATCH

PRICE : CPM 220
FORECAST : check with sales

NEW IN 2026: Male- or Female skewed Movie Matches

Any movie throughout the year is possible. More info on movie releases: movies.brightfish.be

Campaign will be stopped when 150% of guarantee is attained.
No Movie Matches in December, subject to last minute available ad space.
( 95% Lower limit Ɖ 150% Upper limit Ɖ This can be extended subject to a surcharge. )



DISTRIBUTION

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

Movie Match

*certain events excluded

HALF TEMPO
NOT AVAILABLE

FOR MOVIE MATCHES

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

*Kinepolis BXL only

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%



MISSION EXPANSION

Give your ad campaign the room to breathe
in multiple waves with the 12Flex Volume Deal!
ź12FlexŻ  ´ É­Ä³ JTÆX³º ´ «z NJª°J z« ­«
the big screen, 12 weeks long, in front of
an attentive target group, in an optimal environment.

12 FLEX

A VOLUME DEAL THAT PUTS 
YOUR AD CAMPAIGN IN CINEMA FOR 12 WEEKS*

 « ªÄӃº °ӃX ÇJÆX´ŷ É­Ä N|­­´X Ǒ ÇXX¦´ Z È J«T Ӆ ÇXX¦´ źZӃ­Jº «zŻŸ
* Available for Mission Everyone / Restricted

Avatar: The Way Of Water (2022)



CONDITIONS

THIS VOLUME DEAL, IN SHORT
12FLEX IS A VOLUME DEAL ON TOP OF AN 

EXISTING MISSION AT AN AFFORDABLE 

PRICE. IF YOU ARE OPEN TO A MORE

FLEXIBLE PLANNING, 12FLEX OFFERS YOU

THE ENJOYMENT OF MORE WEEKS AND 

MORE REACH WITHIN THIS ATTRACTIVE DEAL.

4 WEEKS FIX, 8 WEEKS FLOATING

&­«Żº ´XººӃX Z­³ J ³X´º³ NºXT º ªX °X³ ­T
but give your campaign the room to breathe.

GUARANTEE

MIN 85% GUARANTEE FOR THE 12 WEEKS

WAVES OF MINIMUM 2 CONSECUTIVE WEEKS

ONLY AVAILABLE FOR MISSION EVERYONE / RESTRICTED

PREMIUM POSITIONS NOT AVAILABLE

NO CUMULATION WITH PROMOS

EXCLUSION
OF WEEKS
49-52

12FLEXDIRECT



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

Ʀ

NET PRICE

12 Weeks / 30 seconds

18%

19%

8%

37%

18%

100

208.000

46 54

1
2

.5
6

9

EVERYONE

This mission will include a broad target audience and wide variety of movies.

From movies for the youngest among us, to genre movies, artsy fartsy stuff and even ethnic content.

Your ad in front of everything and everyone we have to offer.

66

34

BROAD AUDIENCE

49

12FLEX DIRECT

50+

18-24y

13-17y

3-12y

25-49y



Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

DISTRIBUTION

*Kinepolis BXL only

Basic rate: 30sec / 100% / 1 pass

HALF TEMPO
NOT AVAILABLE FOR

12 FLEX EVERYONE                 

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ208.000 Ʀ103.000 Ʀ75.000Ʀ122.000 Ʀ105.000

DIRECT

NET PRICE



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

Ʀ

NET PRICE

12 Weeks / 30 seconds

123.000
1

7
.1

7
8

RESTRICTED

59

This mission will only be shown to a mature audience,

still making a broad selection of movies available,

but maximizing the exclusion of minors.

18 YEARS AND UP

47 53

68

32

36

12FLEX DIRECT

50+

25-34y

18-24y

15-17y

35-49y

3-14y 10%

12%

14%

24%

20%

20%



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

12 FLEX RESTRICTED                   

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ123.000 Ʀ61.000 Ʀ44.000Ʀ72.000 Ʀ62.000

DIRECT

NET PRICE



CONDITIONS

THIS VOLUME DEAL, IN SHORT
12FLEX IS A VOLUME DEAL ON TOP OF AN 

EXISTING MISSION AT AN AFFORDABLE 

PRICE. IF YOU ARE OPEN TO A MORE

FLEXIBLE PLANNING, 12FLEX OFFERS YOU

THE ENJOYMENT OF MORE WEEKS AND 

MORE REACH WITHIN THIS ATTRACTIVE DEAL.

4 WEEKS FIX, 8 WEEKS FLOATING

&­«Żº ´XººӃX Z­³ J ³X´º³ NºXT º ªX °X³ ­T
but give your campaign the room to breathe.

GUARANTEE

MIN 85% GUARANTEE FOR THE 12 WEEKS

WAVES OF MINIMUM 2 CONSECUTIVE WEEKS

ONLY AVAILABLE FOR MISSION EVERYONE / RESTRICTED

PREMIUM POSITIONS NOT AVAILABLE

NO CUMULATION WITH PROMOS

EXCLUSION
OF WEEKS
49-52

12FLEXAGENCY



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

Ʀ

NET PRICE

12 Weeks / 30 seconds

18%

19%

8%

37%

18%

100

145.000

46 54

1
2

.5
6

9

EVERYONE

This mission will include a broad target audience and wide variety of movies.

From movies for the youngest among us, to genre movies, artsy fartsy stuff and even ethnic content.

Your ad in front of everything and everyone we have to offer.

66

34

BROAD AUDIENCE

49

12FLEX AGENCY

50+

18-24y

13-17y

3-12y

25-49y



Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

DISTRIBUTION

*Kinepolis BXL only

Basic rate: 30sec / 100% / 1 pass

HALF TEMPO
NOT AVAILABLE FOR

12 FLEX EVERYONE                 

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ145.000 Ʀ72.000 Ʀ52.000Ʀ85.000 Ʀ73.000

AGENCY

NET PRICE



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

Ʀ

NET PRICE

12 Weeks / 30 seconds

85.000
1

7
.1

7
8

RESTRICTED

59

This mission will only be shown to a mature audience,

still making a broad selection of movies available,

but maximizing the exclusion of minors.

18 YEARS AND UP

47 53

68

32

36

12FLEX AGENCY

50+

25-34y

18-24y

15-17y

35-49y

3-14y 10%

12%

14%

24%

20%

20%



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE FOR

12 FLEX RESTRICTED                   

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

Ʀ85.000 Ʀ42.000 Ʀ31.000Ʀ50.000 Ʀ43.000

AGENCY

NET PRICE



MISSION EXPANSION

Place your ad campaign in our ad reel with
º|X ź ӃÇJÉ´ 8« E­ӃÄªX &XJӃŻ J«T  «N³XJ´X º|X  ª°JNº
on moviegoers, by having a presence on the Big Screen
for up to 40 weeks of the year.

ALWAYS ON
YOUR AD CAMPAIGN ON THE BIG SCREEN

FOR ALMOST THE ENTIRE YEAR*
* Available for Mission Everyone / Restricted / Families

WALL-E (2008)



CONDITIONS

THIS VOLUME DEAL, IN SHORTALWAYS ON IS A VOLUME DEAL THAT

OFFERS EXTENDED VISIBILITY AT A 

COMPETITIVE RATE. CHOOSE ANY PERIOD 

BETWEEN A MINIMUM OF 20 AND UP TO

40 WEEKS AND BENEFIT FROM MORE

REACH, PLANNED ACCORDING TO YOUR

OWN MARKETING STRATEGY.

&­«Żº ´XººӃX Z­³ J ³X´º³ NºXT º ªX °X³ ­T
but give your campaign the room to breathe.

GUARANTEE

MAXIMUM 2 MINUTES OF THE AD REEL

ONLY AVAILABLE FOR MISSION EVERYONE / RESTRICTED / FAMILIES

TITANIUM PREMIUM POSITION NOT AVAILABLE

NO CUMULATION WITH PROMOS

EXCLUSION
OF WEEKS
49-52

ALWAYS ONAGENCY

FIXED PERIOD BETWEEN 20-40 WEEKS

MIN 85% GUARANTEE



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

NET PRICE

20 Weeks / National / 30 seconds

Ʀ

18%

19%

8%

37%

18%

100

1
2

.5
6

9

EVERYONE

This mission will include a broad target audience and wide variety of movies.

From movies for the youngest among us, to genre movies, artsy fartsy stuff and even ethnic content.

Your ad in front of everything and everyone we have to offer.

BROAD AUDIENCE

46 54

66

34

49

210.000

ALWAYS ON

50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE
FOR ALWAYS ON

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

20 WEEKS Ʀ210.000 Ʀ124.000 Ʀ106.000 Ʀ104.000 Ʀ76.000

30 WEEKS Ʀ299.000 Ʀ176.000 Ʀ151.000 Ʀ148.000 Ʀ108.000

40 WEEKS Ʀ378.000 Ʀ222.000 Ʀ191.000 Ʀ187.000 Ʀ136.000



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

NET PRICE

20 Weeks / National / 30 seconds

Ʀ

1
7

.1
7

8

RESTRICTED

59

This mission will only be shown to a mature audience,

still making a broad selection of movies available,

but maximizing the exclusion of minors.

18 YEARS AND UP

47 53

68

32

36

124.000

ALWAYS ON

50+

25-34y

18-24y

15-17y

35-49y

3-14y 10%

12%

14%

24%

20%

20%



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE
FOR ALWAYS ON

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

20 WEEKS Ʀ ǎ24.000 Ʀ73.000 Ʀ62.000 Ʀ61.000 Ʀ45.000

30 WEEKS Ʀ ǎǓǓ.000 Ʀ104.000 Ʀ89.000 Ʀ88.000 Ʀ64.000

40 WEEKS Ʀ223.000 Ʀ131.000 Ʀ112.000 Ʀ111.000 Ʀ80.000



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

NET PRICE

20 Weeks / National / 30 seconds

Ʀ

41

5
.7

27

FAMILIES

FAMILIES

This mission will give you a younger audience than average through the sole selection of family movies,

but also their (grand-)parents/guardians/family members will be present.

51 49

68

32

69

112.000

ALWAYS ON

37%

17%

8%

31%

7%50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE
FOR ALWAYS ON

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

20 WEEKS Ʀ112.000 Ʀ66.000 Ʀ56.000 Ʀ55.000 Ʀ40.000

30 WEEKS Ʀ160.000 Ʀ94.000 Ʀ80.000 Ʀ79.000 Ʀ57.000

40 WEEKS Ʀ202.000 Ʀ119.000 Ʀ102.000 Ʀ100.000 Ʀ72.000



CONDITIONS

THIS VOLUME DEAL, IN SHORTALWAYS ON IS A VOLUME DEAL THAT

OFFERS EXTENDED VISIBILITY AT A 

COMPETITIVE RATE. CHOOSE ANY PERIOD 

BETWEEN A MINIMUM OF 20 AND UP TO

40 WEEKS AND BENEFIT FROM MORE

REACH, PLANNED ACCORDING TO YOUR

OWN MARKETING STRATEGY.

&­«Żº ´XººӃX Z­³ J ³X´º³ NºXT º ªX °X³ ­T
but give your campaign the room to breathe.

GUARANTEE

MAXIMUM 2 MINUTES OF THE AD REEL

ONLY AVAILABLE FOR MISSION EVERYONE / RESTRICTED / FAMILIES

TITANIUM PREMIUM POSITION NOT AVAILABLE

NO CUMULATION WITH PROMOS

EXCLUSION
OF WEEKS
49-52

ALWAYS ONDIRECT

FIXED PERIOD BETWEEN 20-40 WEEKS

MIN 85% GUARANTEE



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

NET PRICE

20 Weeks / National / 30 seconds

Ʀ

18%

19%

8%

37%

18%

100

1
2

.5
6

9

EVERYONE

This mission will include a broad target audience and wide variety of movies.

From movies for the youngest among us, to genre movies, artsy fartsy stuff and even ethnic content.

Your ad in front of everything and everyone we have to offer.

BROAD AUDIENCE

46 54

66

34

49

315.000

DIRECT

50+

18-24y

13-17y

3-12y

25-49y



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE
FOR ALWAYS ON

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

20 WEEKS Ʀ315.000 Ʀ185.000 Ʀ159.000 Ʀ156.000 Ʀ113.000

30 WEEKS Ʀ457.000 Ʀ269.000 Ʀ230.000 Ʀ226.000 Ʀ164.000

40 WEEKS Ʀ588.000 Ʀ346.000 Ʀ297.000 Ʀ291.000 Ʀ212.000



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

NET PRICE

20 Weeks / National / 30 seconds

Ʀ

1
7

.1
7

8

RESTRICTED

59

This mission will only be shown to a mature audience,

still making a broad selection of movies available,

but maximizing the exclusion of minors.

18 YEARS AND UP

47 53

68

32

36

186.000

DIRECT

50+

25-34y

18-24y

15-17y

35-49y

3-14y 10%

12%

14%

24%

20%

20%



DISTRIBUTION
Basic rate: 30sec / 100% / 1 pass

*Kinepolis BXL only

Cinema advertising is commercialized weekly.
A period runs from Wednesday (the day of the
movie releases) to the following  Tuesday.

THE NUMBER
OF PASSES

*certain events excluded

FULL TEMPO
the ad campaign prior to
all of the movie titles*.

1 pass = 1 week

HALF TEMPO
NOT AVAILABLE
FOR ALWAYS ON

CP SOUTH+ BXL
21 cinemas / 143 screens

50,4%

CP NORTH
15 cinemas / 133 screens

49,6%

CP SOUTH
17 cinemas / 110 screens

36,0%

CP NATIONAL
36 cinemas / 276 screens

100%

CP NORTH+ BXL*
16 cinemas / 158 screens

58,8%

20 WEEKS Ʀ ǎ86.000 Ʀ109.000 Ʀ94.000 Ʀ92.000 Ʀ67.000

30 WEEKS Ʀ Ǐӄǔ.000 Ʀ159.000 Ʀ136.000 Ʀ134.000 Ʀ97.000

40 WEEKS Ʀ347.000 Ʀ204.000 Ʀ175.000 Ʀ172.000 Ʀ125.000



MISSION:

Profi le  base d on y ears of historic data; your aud ience pr ofi le may di ffer due to v ariations in  movie  audience, attendance and prog ramming.

HAS CHILDREN -15y

n
 =

 

TAGS

Young Kids

Older Kids

Adolescents

Grownups

Horror

Art

ESTIMATED NATIONAL
AUDIENCE REACH

MAIN TARGET AUDIENCE

SOCIAL GROUP 1-4

SOCIAL GROUP 5-8

%

%

% %

%

%

NET PRICE

20 Weeks / National / 30 seconds

Ʀ

41

5
.7

27

FAMILIES

FAMILIES

This mission will give you a younger audience than average through the sole selection of family movies,

but also their (grand-)parents/guardians/family members will be present.

51 49

68

32

69

168.000

DIRECT

37%

17%

8%

31%

7%50+

18-24y

13-17y

3-12y

25-49y




